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PDP – Layouts (iOS) 
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PLP – Layouts 
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PDP – Layouts 
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PLP – Layouts 
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Tablet – Competitive Analysis Landscape 
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Tablet – Competitive Analysis Landscape, continued . . . 
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Key findings 

•  Tablet layout should work in both landscape and portrait orientation 
•  Use mobile app assets used for tablet to speed delivery 
•  Wrap basket/checkout to reduce time and launch to market quicker 
•  Make use of landscape orientation and let content spread 
•  Use traditional PLP design as its simpler and proven by testing 
•  Use the same PDP as store-mode as its proven to be successful already  
•  Make use of all iOS and Android native patterns to speed delivery 
•  Remove hamburger menu as menu links are hidden proven by testing  
•  Give my account link more prominence by displaying it 
 

 


